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Abstract

This article presents a systematic review of studies examines the relationship
between family life and media communication in wartime contexts through
a systematic review of scholarly research published in internationally
recognized academic databases. War is not solely a military or security
phenomenon; beyond its observable economic, political, and cultural
consequences at the societal level, it produces profound transformations
within the family as the fundamental unit of society. In particular, wartime
conditions reshape the emotional climate of families, patterns of interaction
among family members, and the broader dynamics of intra-family
communication. Within such contexts, media become a central source of
information and a powerful agent in shaping perceptions, emotional
responses, attitudes, and behavioral orientations among family members.
The rapid expansion of digital media and social networking platforms has
further intensified the mediated experience of war. As a result, families are
increasingly exposed to continuous flows of information, including real-time
news updates, graphic imagery, mediated narratives of violence, and
unverified rumors circulating across digital networks. Such patterns of
exposure may contribute to heightened levels of anxiety, perceived
insecurity, and psychological stress within the family environment. At the
same time, media systems perform a dual function. While excessive or
unfiltered exposure to war-related content can exacerbate fear and
uncertainty, media platforms can also facilitate social cohesion, maintain
communication with geographically separated family members, support the
formation of social support networks, and disseminate messages that foster
hope and collective resilience. Findings from the reviewed literature suggest
that the ways in which media content is interpreted, mediated, and managed
within the family context are critically important. Parents, as primary
mediators of information, play a significant role in contextualizing war-
related news for children, mitigating fear, and preventing the escalation of
adverse psychological consequences. Moreover, family discussions
regarding wartime events contribute to shaping shared understandings of
reality, regulating emotional responses, and strengthening family resilience.
A review of existing scholarship indicates that much of the prior research
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has examined either the psychological consequences of war or the role of
media independently, while comparatively limited attention has been
devoted to the intersection of family dynamics and media communication
during wartime. By addressing this gap, the present study seeks to clarify
how media communication influences the lived experience of family life
during war and to explore its implications for family mental health,
resilience, media consumption practices, and the structure of family
relationships.

Keywords: Family Life; Media Communication; War; Digital Media; Social
Networks; Family Resilience; Mental Health; Parental Mediation; Social
Support; Media Consumption
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Abstract

This study aims to analyze the intellectual structure and evolutionary trends
of research on the role of artificial intelligence in social media marketing and
consumer behavior using a bibliometric approach. The dataset consists of
180 scholarly articles indexed in the Scopus database over the period 2016—
2026, which were examined through keyword co-occurrence analysis and
network visualization using VOSviewer. The findings reveal that “social
media” serves as the central knowledge hub, demonstrating the strongest
conceptual links with key variables such as artificial intelligence, consumer
behavior, influencer marketing, and social commerce. The analysis identifies
several major thematic clusters: artificial intelligence and data analytics,
trust and influencer marketing, consumer engagement, consumer behavior
and decision-making, and emerging technologies. Results indicate a clear
shift from traditional marketing approaches toward data-driven, algorithmic,
and highly personalized strategies. Furthermore, psychological constructs
such as trust, perceived value, and satisfaction play a critical role alongside
intelligent technologies in shaping consumer behavior. Temporal trend
analysis also highlights the growing importance of emerging topics such as
generative Al, the metaverse, and algorithmic transparency. Overall, this
study contributes by providing a comprehensive mapping of the knowledge
structure, integrating fragmented literature, and outlining future research
directions for the development of intelligent and sustainable marketing
strategies.

Keywords: Artificial Intelligence, Social Media Marketing, Consumer
Behavior, Influencer Marketing, Trust, Consumer Engagement
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Abstract

Today, virtual social media play a significant role in shaping the cultural
norms of society across various domains. Given the high penetration rate of
these media, particularly virtual social networks in Iran, coupled with the
country's water resource scarcity and the consequent need for targeted
cultural cultivation regarding water conservation, this novel communication
tool can be effectively utilized to promote a culture of water consumption.
This study aimed to investigate the relationship between social media use
and behavioral changes among residents of District 15 in Isfahan concerning
water consumption conservation (case study: Eitaa and Bale). In terms of
objective, this research is applied, and regarding data collection, it follows a
descriptive-correlational design. A questionnaire served as the data
collection instrument, and SPSS software was employed for data analysis.
The statistical population comprised 140,000 residents of District 15 in
Isfahan, from which a sample of 384 individuals was determined based on
the Krejcie and Morgan table. The findings indicated a significant
relationship between the use of interactivity, accessibility, and ease of use of
social media and changes in consumer behavior aimed at water conservation.
However, no significant relationship was found between the use of the cross-
border (transnational) capability of social media and changes in consumer
behavior for water conservation. The platforms "Eitaa" and "Bale", through
education and raising public awareness about conservation, as well as
producing appropriate content (videos, infographics, animations, etc.),
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played a crucial role in modifying consumer behavior and promoting water
conservation. In this regard, launching social media campaigns to promote
conservation habits, encouraging users to share their personal experiences
and success stories related to water conservation, and leveraging the capacity
of influencers to reinforce messaging and reach broader audiences appear to
be important and necessary.

Keywords: Social Media, Consumer Behavior, Conservation, Interactivity,
Isfahan
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Abstract

With the expansion of digital technologies and social media, the professional
environment of public relations has encountered increasingly complex
challenges, including information overload, the spread of misinformation,
changes in audience behavior, and the need for rapid responses to media
crises. This study aimed to investigate the role of media literacy education
in empowering public relations personnel to face the challenges of the digital
space. Media literacy is defined as the ability to analyze, evaluate, produce,
and disseminate media messages in an informed and creative manner. It
enables public relations professionals to enhance their performance in digital
environments through analytical skills and strategic decision-making. The
research adopts a descriptive—analytical approach based on a review of
documents and previous studies, with data collected from relevant scholarly
and research sources. The analysis indicates that media literacy education
enhances practitioners’ ability to identify misinformation, manage rumors,
produce credible content, and engage effectively with digital audiences.
Furthermore, such training improves analytical and strategic skills, increases
productivity, and enables practitioners to communicate organizational
messages creatively and promptly across social media and digital platforms.
The findings demonstrate that media literacy education not only empowers
public relations practitioners at the individual level but also serves as a
strategic tool for maintaining organizational credibility and enhancing
organizational standing in a competitive digital environment. Accordingly,
it is recommended that organizations design continuous and practical
training programs, utilize innovative educational technologies, and develop
operational guidelines for managing misinformation and digital crises,
thereby improving staff capabilities and organizational effectiveness in the
digital space.

Keywords: Media literacy, Public relations, Digital, Emerging

Technologies
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Abstract
The present study aims to identify communication skills in the third-
grade Persian textbook. The research method was a directed
qualitative content analysis, and the study population included the
entire content of the third-grade Persian textbook. Data analysis was
conducted using a systematic model based on the classification of
communication skills. Data were collected through library research
and analyzed via systematic categorization, coding, and theme
development processes. Findings were classified into three main
categories: listening skills, reading skills, and effective speaking
skills. Listening skills were categorized into five components:
reflecting on the creation of the universe, enjoying the beauty of
nature, active listening, collective responsibility, and enhancing
critical thinking and analysis. Reading skills were classified into five
components: encouraging thinking and reading books, promoting the
reading of literature, motivating scientific knowledge advancement,
considering environmental advertisements, and public reading.
Finally, effective speaking skills were divided into ten components,
including strengthening friendly communication, fostering teacher-
student relationships, instilling hope and support for children,
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promoting honest and fearless speech, consulting others in decision-
making, and more. The results indicated that the third-grade Persian
textbook placed greater emphasis on speaking skills, while
comparatively less attention was given to other communication skills
such as listening and reading.

Keywords: Communication Skills, Content Analysis, Persian
Textbook, Students, Third Grade
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Abstract

The present study was conducted to examine commerce-related behaviors
based on the interactions of extraverted users in social networks. This
research was carried out using a descriptive—analytical method, adopting a
review-based approach grounded in the analysis of a number of recent
related studies and the theories presented therein. The findings indicate that
extraversion, as one of the most significant personality traits, has a direct
effect on the level and quality of user interactions, transforming such users
into active content creators, promoters of electronic word-of-mouth
advertising, and facilitators of brand co-creation value. Extraverted users,
with their strong tendency to like, comment, share, and initiate online
conversations, play a significant role in enhancing brand visibility and
gaining the trust of other consumers. Furthermore, the analytical results
suggest that these interactions can significantly influence purchase intention,
consumer decision-making, and even the emergence of impulsive buying
behavior, as the strong social presence of these users creates an emotional
and trust-inducing environment in social networks. Nevertheless, concerns
related to privacy and the management of personal data may limit part of
their willingness to share content. Accordingly, the need to design
transparent and secure mechanisms in social commerce platforms becomes
increasingly evident.

Keywords: Extraverted Personality, Social Networks, Commerce-Related
Behaviors
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