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Abstract

In the contemporary world, communication is not merely a means of
message transmission but a fundamental mechanism for the social
construction of reality and the shaping of social order or disorder. Social
reality is the product of intersubjective interactions and communication
networks that become institutionalized within social structures and
institutions. This study, adopting an analytical-theoretical approach,
investigates the role of communication in explaining social deviance and
seeks to clarify the position of communication within classical and
contemporary sociological theories. The research method is based on a
systematic literature review, conceptual coding, and comparative theory
analysis. The theoretical frameworks analyzed include Durkheim's anomie
and Merton's strain theory; Shaw and McKay's cultural transmission theory;
Cohen's delinquent subculture theory; Sutherland's differential association
theory; Bandura's social learning theory; Hirschi's social control theory; as
well as Becker's labeling theory and the power-status model articulated by
Goffman and Kemper. The findings indicate that communication plays a
causal and structural role in the formation or control of deviance at three
levels: micro (family and peers), meso (neighborhood and social
institutions), and macro (media and institutional structures). Weakness or
disruption in institutional communication intensifies anomie; intra-group
communication can reproduce deviant patterns; and labeling, along with the
reduction of social status, reinforces pathways to deviance through the
activation of negative emotions. The study concludes that communication
should be considered an independent and structural variable in the analysis
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of social deviance. Strengthening healthy communication networks,
enhancing social capital, reforming media narratives, and teaching
communication skills are among the proposed policy and cultural strategies
for preventing and reducing deviance. This conceptual framework may serve
as a basis for the empirical testing of proposed hypotheses in future research.

Keywords: Social Communication, Deviance, Deviant Patterns, Social
Learning, Discursive Struggle, Meaning and Narrative
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Abstract

This study aims to measure the cultural readiness of Iranian society in adopting
artificial intelligence-based technologies and to identify the most significant cultural
challenges facing this process. This research employed a sequential exploratory
mixed-methods approach, utilizing the Delphi method in the qualitative phase and a
survey in the quantitative phase. In the qualitative section, 18 experts in
communication sciences, sociology of technology, and artificial intelligence were
selected through purposive sampling, and data were analyzed using thematic
analysis in MAXQDA software. In the quantitative section, 450 citizens of Isfahan
were selected through multi-stage cluster sampling and completed a researcher-
made questionnaire with confirmed validity and reliability, of which 428
questionnaires were analyzable. Data analysis was performed using SPSS and
AMOS software, employing descriptive statistics, one-sample t-test, one-way
ANOVA, multiple regression, and confirmatory factor analysis. The results
indicated that cultural readiness can be measured across three dimensions: cognitive,
attitudinal, and behavioral. The mean score of cultural readiness on a 5-point scale
was 2.84 (SD=0.67), which is below the average level. The attitudinal dimension
had the highest mean (3.12), while the behavioral dimension had the lowest (2.58).
The most significant cultural challenges included the incompatibility of existing
algorithms with Iran's cultural context (78.2%), threat to the Persian language
(72.4%), and value conflict with indigenous communication norms (65.1%).
ANOVA revealed significant differences between three generations in cultural
readiness, with Generation Z showing the highest readiness (M=3.42) and
Generation X the lowest (M=2.21). Regression results indicated that age (f=-0.32),
education level (p=0.28), and prior use of digital technologies (p=0.35) were
significant predictors of cultural readiness. The cultural readiness of Iranian society
for adopting artificial intelligence is not at a desirable level. It is essential for
policymakers to develop algorithmic literacy, localize language models, and
formulate ethical-cultural frameworks appropriate to Iranian society to facilitate
informed adoption of this technology aligned with cultural values.

Keywords: Cultural Readiness, Technology Adoption, Artificial Intelligence,
Cultural Localization, Algorithmic Literacy, Iranian Society, Generational Analysis
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Abstract

In today's world, effective and interactive communication with stakeholders
and audiences, particularly in the domain of urban management, is of
paramount importance. As such, organizational public relations units,
utilizing various communication tools, can play a significant role in
informing citizens and securing their satisfaction. This research was
conducted with the aim of investigating the relationship between the
performance of urban management public relations and the sustainable
development of Isfahan city. The statistical population of the study consisted
of 200 managers, experts, and public relations specialists in Isfahan. Using
convenience sampling and based on Morgan's sampling table, 135
individuals were selected as the sample. This research employed a
correlational descriptive method. The research instrument was a
standardized questionnaire, the content validity of which was confirmed by
supervisors and experts, and its reliability was verified through Cronbach's
alpha coefficient. Subsequently, the Kolmogorov-Smirnov test indicated
that the data were not normally distributed; therefore, data analysis was
performed using Spearman's correlation test.The results revealed a positive

and significant relationship between the activities of urban management
public relations and the sustainable development of Isfahan City.
Furthermore, similar relationships were observed between the
communicative, promotional, publishing, and research functions of public
relations and sustainable development. Specifically, the correlation
coefficients were: 0.643 between overall public relations performance and
sustainable development; 0.626 between communicative performance and
sustainable development; 0.525 for promotional performance; 0.496 for
publishing performance; and 0.54 for research performance. All coefficients
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were significant at the 0.001 level. The findings of this research indicate that

public relations can serve as an effective tool in contributing to sustainable
urban development. Therefore, it is recommended to strengthen the
communicative, promotional, publishing, and research functions of public
relations to further contribute to the sustainable development of Isfahan City.

Keywords: Development, Sustainable Development, Urban Management,
Public Relations, Isfahan
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Abstract

One of the most important objectives of the National Iranian Gas Company
(NIGC) in recent years has been to institutionalize the culture of safe and
efficient natural gas consumption across the country. In this regard, the
public relations departments affiliated with the NIGC have taken significant
steps toward achieving this goal by producing and broadcasting various
informational programs through different mass media channels—
particularly radio and television. This study, titled “An Evaluation of the
Media Performance of Public Relations Departments in Iran’s Gas Industry
on Radio and Television Regarding the Promotion of Natural Gas
Consumption Culture from the Perspective of Industry Managers,” aims to
identify and examine the media performance of public relations departments
within the gas industry on radio and television in relation to increasing public
awareness, changing attitudes, and modifying the behavior of consumers
toward optimal natural gas consumption. The research is applied in terms of
purpose and descriptive-survey in nature. Data were collected using a
questionnaire, and the statistical population consisted of senior and high-
ranking managers in Iran’s gas industry nationwide. In 2024 (1403 in the
Iranian calendar), this population included 126 individuals who were senior
managers of the National Iranian Gas Company involved in key decision-
making processes, defining strategic goals, and setting overall policies for
the gas industry. Given the small population size, a census method was
employed; therefore, the population and sample size were identical. The
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analysis of findings indicates that, from the perspective of the country’s gas
industry managers, the media performance of the public relations
departments on radio and television has led to increased public awareness
and understanding, as well as changes in attitude and behavior toward
optimal natural gas consumption. The results further show that public
relations performance through radio has had a greater effect on changing
attitudes and behaviors, whereas television has been more influential in
enhancing public knowledge and awareness.

Keywords: Public Relations, Media, Cultural Promotion, Optimal
Consumption
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Abstract

This research examines the effect of gender stereotypical advertisements on
consumers' purchase intention. This research is a survey type, and a
researcher- made questionnaire was used to measure people's opinions, the
reliability and validity of which was evaluated, and also the reliability of the
index itself is measured by three criteria: 1) Cronbach's alpha, 2) Composite
reliability, 3) coefficients of factor loadings. Questionnaires were sent to
different people through social networks. After seeing two teasers, which is
the first promotional teaser (using the attractiveness of women in the
advertisement) and the second promotional teaser (using the woman in the
advertisement in the traditional role of mother), they answered the questions.
They responded to the letter. Sampling of the current research was
convenience sampling. The investigation of the proposed research model
and the investigation of the hypotheses have been carried out using structural
equation modeling and partial least squares (PLS) method. The results
showed that the attitude towards gender stereotypical advertisements has a
positive and direct effect on purchase intention. The limitation of the current
research was the selection of a gender stereotype advertisement that used the
attractiveness of women in Iran as a Muslim country. However, contrary to
expectations The results of the research were close to the results of a non-
Muslim country such as Spain, and both of them, female gender stereotyped
advertisements with attractive appearance had a positive effect on people's
purchase intention. Finally, the results of this research help advertising
experts to professionally create promotional teasers and effectively influence
people's purchase intentions.

Keywords: Attitude towards advertising, Purchase intention, Gender
stereotypical advertisement, Social media
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Abstract

This study aims to analyze the intellectual structure and research trends
related to the role of trust and interaction in the effectiveness of influencer
marketing on social media using a bibliometric approach. The dataset
consists of 230 scientific articles indexed in the Scopus database over the
period 2016 to 2026, which were analyzed using VOSviewer software and
keyword co-occurrence analysis. The findings reveal that the literature in
this field has developed into a multidimensional and interdisciplinary
structure, where social media serves as the central platform, and concepts
such as trust, interaction, consumer behavior, and digital technologies
emerge as key themes. The results indicate that trust plays a crucial
mediating role in the influence process of influencers and directly affects
consumer attitudes and purchase intentions. In contrast, interaction acts as a
reinforcing factor by fostering active user engagement with content, thereby
facilitating the formation and strengthening of trust. Moreover, the
relationship between trust and interaction is conceptualized as a reinforcing
cycle, where each enhances the other, ultimately improving the long-term
effectiveness of marketing campaigns. Additionally, the findings
demonstrate a gradual shift in the field from a primary focus on technological
infrastructures toward psychological, social, and ethical dimensions.
Emerging concepts such as transparency, parasocial relationships, and
virtual influencers represent new research directions. Overall, this study
provides a comprehensive mapping of the research landscape, highlights the
importance of relationship-oriented approaches in influencer marketing, and
outlines future research directions.

Keywords: Influencer Marketing, Trust, Interaction, Consumer Behavior,
Social Media, Purchase Intention
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