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Abstract

The concept of freedom has gained increased attention in the contemporary
era, especially with the penetration of technology into media and the
expansion of communication within society. This study aims to conduct a
comparative analysis of the concept of freedom as portrayed in the Iranian
newspapers Mardomsalari and Resalat during the period from September
to December 1401 (2022-2023). The research population consisted of all
issues of these two newspapers published in the specified timeframe, and
the sample included all relevant articles. Content analysis was employed
as the research method, using a checklist based on the dimensions of
freedom to categorize and analyze the content. Findings indicate that
among the four dimensions examined—political freedom, freedom of
expression, freedom of association, and social freedom—both newspapers
predominantly focused on freedom of expression. Moreover, political
freedom, particularly the expression of political opinions aligned with each
newspaper’s ideological stance, received more emphasis than associational
and social freedoms. The study also revealed that Mardomsalari featured a
higher frequency of articles on freedom, often framed as critical of
government and legislative authorities with a negative orientation. In
contrast, Resalat tended to present criticisms with a more positive tone,
avoiding direct confrontation with high-ranking officials and government
institutions. These results highlight differing editorial approaches to
freedom of expression within Iranian media and reflect broader
sociopolitical dynamics.

Keywords: Freedom, Dimensions of Freedom, Mardom Salari
Newspaper, Resalat Newspaper
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Political Contexts of Iranian Cinema:
A Sociological Examination

Hamid Baktash
Faculty Member, Sepehr Danesh Higher Education Institute, Isfahan, Iran
hamidbaktash@yahoo.com

Abstract

Cinema represents one of the most significant entertainment phenomena, and its
political nature refers to the instrumental use of cinema’s media persuasion power.
Unlike television, which is predominantly under state control and naturally aligns
with governmental directives in cultural, social, and political affairs, a portion of
Iranian film production is carried out by private and independent sectors. This
study investigates whether independent media productions by the private sector
can emerge without political labeling, and to what extent political contexts in
Iranian cinema extend into broader social issues. Due to the power structure and
its pervasive influence across social strata in various historical periods, serious
Iranian cinema inherently assumes a political dimension regardless of subject
matter, thus being considered political. Contrary to the development of cinema in
Western societies as a response to social needs—particularly entertainment—the
introduction of cinema in Iran was welcomed by the political regime of 1900 (1279
SH). Following World War II, “political cinema” emerged in Third World
countries such as Chile and Mexico under the influence of the Soviet regime. This
research is motivated by the extensive production, discourse, and critique of two
cinematic forms— “Farsi films” and “art films”—popular among both general and
niche audiences. However, the political cinema genre and its relationship with
power, especially its extension into non-political social issues, have been less
explored. Politically, the term “political” corresponds to public affairs and power;
philosophically, it involves the pursuit of freedom and the transformation of the
object into a subject confronting power. In both senses, power is central. Power
has played a crucial role in media—particularly cinema—in production, content,
and distribution since the introduction of filmmaking technology in Iran, as
governments have been key industrial and financial actors from the outset. Due to
the sensitivities of governing institutions, most Iranian cinema is interpreted as
political, either through social critique or praise of power.

Keywords: Politics, Political Cinema, Third Cinema, Farsi Films
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Utilizing the Capacity of Social Networks
in Public Relations
(Case Study: Startup Companies)

Marjan Farahbakhsh
Master’s Student in Social Communication Studies,
Islamic Azad University, Damavand Branch, Damavand, Iran
marjan.farahbakhsh@yahoo.com

Abstract

Today, the significance of media—including public relations as an
organizational communication tool—in shaping and guiding public
opinion and agenda-setting in political, social, and economic events is
undeniable. Until recently, the primary role attributed to public relations
was merely disseminating factual and objective information about events.
However, currently, public relations can leverage the capacity of social
networks to transform into media organizations that are agenda-setting and
audience-centered within governmental, private, and startup organizations.
This study examines the role and position of social networks in the public
relations of startup companies, focusing on variables such as the
transformation of public relations into media organizations, the
employment of technology-oriented human resources, and the utilization
of journalistic formats in social networks. The research employs a survey
methodology, using questionnaires as the data collection tool. The
statistical population comprises 600 public relations experts from startup
companies based in Tehran, with a sample size of 200 participants.
Findings indicate that due to technological advancements, the
transformation of public relations into media organizations, the
engagement of specialized experts, and the use of diverse journalistic
formats enable public relations to play a more active role in promoting the
business growth of startup companies through social networks.

Keywords: Public Relations, Social Networks, Startup, Knowledge-Based
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The Application of Communication in International
Cultural Exchanges:
With Emphasis on Interactive Theory

Mehdi Mohseninia
Ph.D. in Sociology, Author and Researcher in Communication Studies
mehdi.mohseninia(@gmail.com

Abstract

In the era of globalization, cultural exchanges among nations have become
a fundamental pillar for development, mutual understanding, and
international cooperation. This article, grounded in the interactive
communication theory, examines the role of communication in facilitating
and deepening cultural exchanges. Initially, the concepts of
communication and cultural exchange are defined, and their
interrelatedness is elucidated. The study then analyzes the role of
traditional media and emerging digital technologies in the transmission and
transformation of cultural elements, supported by empirical examples
illustrating the impact of media and social networks on global culture.
While highlighting the benefits of communication in enhancing awareness
and reducing prejudices, the article also addresses challenges such as
language barriers, cultural misunderstandings, stereotypes, and political
and ideological obstacles. Emphasizing the interactive theory, the
importance of feedback and co-construction of shared meanings in cultural
interactions is explored, accompanied by examples of successful cultural
exchanges. The article proposes solutions including language and cultural
education, exchange programs, the role of international organizations,
technological advancements, and cultural mediators to overcome these
barriers. Furthermore, it underscores the role of communication in cultural
diplomacy and the influence of cultural exchanges on the evolution and
reinforcement of individual and collective identities. Ultimately, the article
concludes that bidirectional and interactive communication provides an
essential framework for effective cultural exchanges and the formation of
a diverse, peaceful global society.

Keywords: Communication, Cultural Exchange, Interactive Theory,
Media, Cultural Diplomacy, Cultural Identity
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Abstract

In the contemporary era, social media has emerged as one of the most
influential communication tools, playing a pivotal role in information
dissemination and the enhancement of health literacy. This study aims to
examine the role of social media in improving users’ health literacy.
Employing a review methodology, the research analyzes scientific and
scholarly sources to elucidate the multifaceted functions of social media in
this domain. Findings indicate that social media effectively increases users’
awareness and empowerment in managing their health through the
production and dissemination of credible content, facilitation of access to
health information, creation of interactive and supportive environments,
and promotion of media literacy education. Furthermore, social media
platforms provide a space for dialogue and cultural shaping, contributing
to the transformation of health-related attitudes and behaviors. The results
underscore the critical importance of purposeful and informed utilization
of social media capacities to advance health literacy and improve public
health indicators.

Keywords: Social Media, Health Literacy, Health Education, Social
Networks, Media Literacy, Health-Promoting Behaviors
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Abstract

Social media, as an innovative and effective platform in digital marketing,
plays a crucial role in the implementation of content strategies and
enhancing interaction between brands and consumers. This study employs
scientometric methods to analyze the conceptual structure, temporal
trends, and geographical patterns of scientific research in this domain. For
this purpose, 250 scholarly articles published between 2015 and 2025 were
extracted using a logical combination of related keywords from the
ScienceDirect database. After applying standard inclusion and exclusion
criteria, the articles were analyzed. The data, in BibTeX and RIS formats,
were transferred to the VOSviewer software for analysis, focusing on three
aspects: keyword co-occurrence, conceptual clustering, and temporal
analysis. The results showed that research has predominantly focused on
areas such as content production and distribution, consumer interaction and
experience, digital technologies, and brand strategies. Conceptual
clustering highlighted the importance of strategies like brand value
creation, content personalization, and brand authenticity in increasing
consumer engagement. Furthermore, the temporal trend of concepts
indicated a growing focus on emotional, participatory, and technology-
driven approaches in recent years. The geographical analysis revealed the
concentration of scientific production in developed countries and the
challenges of scientific collaboration in developing nations. The findings
of this study can contribute to the formulation of more effective content
marketing strategies in the digital space and provide clearer guidance for
future research in interdisciplinary fields of marketing, technology, and
consumer behavior.

Keywords: Content Marketing, Social Media, Content Strategies,
Consumer Interaction

o

VT 550 Y oylecds [ ey Jlw [ lbLS 5l cwlids anols

Sociology of Communication Journal (JSC), Autumn, Vol.5, No.17


mailto:bidramreyhaneh@gmail.com

L 8

e
ik
e !
]
-




	جدول (3): نتایج آزمون خی دو بر حسب مولفه آزادی سیاسی
	جدول(4): نتایج آزمون خی دو برای مقایسه فراوانی بر حسب مولفه آزادی بیان
	جدول (5): نتایج آزمون خی دو برای مقایسه فراوانی بر حسب مولفه آزادی  انجمن ها
	جدول (6): نتایج آزمون خی دو برای مقایسه فراوانی بر حسب مولفه آزادی  اجتماعی



