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Diminution of Social Capital

Ebrahim Ansari
Associate Professor, Islamic Azad University,
Dehaghan Branch, Dehaghan, Iran (Corresponding Author)
e.ansari29@yahoo.com

Abstract

In the interdisciplinary examination of social capital alongside other forms
of capital (economic, cultural, and symbolic) across social sciences,
political economy, and philosophy, the theoretical framework of Pierre
Bourdieu is predominantly employed. This study focuses on the concept of
social capital and investigates its dimensions and transformations within
the context of contemporary Iran. To explain this trend, three key
theoretical perspectives are analyzed: the "Rentier Economy and Petro-
Authoritarianism," "Tribal and Pastoral Social Structures," and
"Governance Deficiencies." The findings reveal that the erosion of social
capital correlates with rising distrust, reduced civic engagement, and
increasing social pathologies. The study concludes that restoring social
capital necessitates strengthening collective ethics, social cohesion, and
active citizen participation.

Keywords: Social Capital, Field, Habitus, Participation, Cooperation,
Commitment and Responsibility, Cohesion, Interaction, Ethics
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Abstract

This study aimed to investigate the impact of social media use on financial
performance and consumer decision-making, with the mediating roles of
customer relationship management and brand management in natural
stone manufacturing factories (case study: Rezvanshahr Industrial Town).
The research method was quantitative, applied, descriptive, survey-based,
correlational, and cross-sectional. The statistical population included all
managers of natural stone manufacturing factories in Rezvanshahr
Industrial Town, Isfahan Province, totaling 350 factories. Using Krejcie
and Morgan’s (1970) table, 186 factories were selected through non-
random convenience sampling. Data were collected using questionnaires.
After confirming the validity and reliability of the variables, correlation
tests and structural equation modeling (SEM) were conducted using Smart
PLS software to examine the hypotheses. The findings revealed that social
media did not have a significant impact on financial performance with the
mediating role of CRM in natural stone manufacturing factories. However,
social media had a significant impact on financial performance with the
mediating role of brand management. Additionally, social media
significantly influenced consumer decision-making with the mediating role
of CRM. According to the findings, social media also had a significant
impact on consumer decision-making with the mediating role of brand
management. Therefore, it is recommended that natural stone
manufacturing factories enhance their CRM strategies and effectively
utilize social media to establish closer connections with their customers.
They should leverage social media platforms to collect customer feedback,
respond promptly to inquiries and issues, and create engaging content
tailored to customer needs.

Keywords: Social Media, Financial Performance, Consumer Decision-
Making, Customer Relationship Management, Brand Management
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Abstract

“Nagsh-¢ Jahan” Square, as one of the most prominent cultural and
historical symbols of Iran, has consistently attracted the attention of
researchers in the fields of cultural sociology and art history. Inspired by
the theoretical framework of cultural sociologists such as Roland Barthes,
this article seeks to analyze Nagsh-e Jahan Square not merely as an
architectural monument but as a living narrative that intertwines politics,
religion, economy, and art throughout Iranian history. The primary aim of
this study is to propose a model for the globalization of Iran’s historical
heritage through the production of refined cultural and literary texts—an
approach that, akin to the successful experience of the Eiffel Tower in
France, could transform Nagsh-e¢ Jahan Square into a global cultural icon.
The findings reveal that Nagsh-e Jahan Square transcends its architectural
significance to embody the historical and cultural identity of the Iranian
nation, an identity shaped by major historical events, the coexistence of
diverse religions and ethnicities, and the splendor of Iranian-Islamic art and
architecture. This article underscores the necessity of literary and
sociological narration for the global branding and introduction of Iran’s
historical monuments and positions Nagsh-e¢ Jahan Square as an exemplary
manifestation of the unparalleled capacities of Iran’s cultural heritage.

Keywords: Nagsh-E Jahan Square, Isfahan, Cultural Sociology, Historical
Identity, Iranian-Islamic Architecture, Cultural Branding, International
Communications
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Abstract

This study investigates the lived experiences of the new generation of
women in Bushehr City concerning the impacts of globalization. Framed
within a multidimensional understanding of globalization as a process that
reshapes individuals’ lifeworlds through cultural, social, and technological
transformations, the research employs a qualitative interpretive
phenomenological approach. Through purposive sampling, in-depth
interviews were conducted with 20 women born in the 1990s and 2000s
(Persian calendar decades 70 and 80) residing in Bushehr. Data were
analyzed using MAXQDA software and thematic analysis. Key findings
highlight experiences such as the adoption of transnational values, fluid
lifestyle practices, tensions between traditional and modern identities,
rising individualism, and challenges stemming from cultural pluralism.
These experiences reflect both an alignment with global trends and
struggles to preserve local identity markers. The study concludes that
globalization has not only redefined lifestyles, beliefs, and attitudes among
this generation but has also catalyzed the emergence of hybrid
identities and the renegotiation of gender roles within Iran’s urban
sociocultural landscape.

Keywords: Phenomenology, Globalization, Urban Women, Hybrid
Identity, Fluid Lifestyles, Individualism
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Abstract

With the rapid expansion of social media, influencer marketing has
emerged as one of the most effective approaches in digital marketing,
where influencers shape consumer behavior through trust-based and
interactive relationships. This study, adopting a scientometric approach
and utilizing bibliometric analysis, explores the conceptual structure,
research trends, and knowledge gaps in the field of influencer marketing
during the period from 2015 to 2025. Research data were extracted from
the Scopus database and analyzed using VOSviewer software. Findings
reveal that the literature in this domain is structured around several core
conceptual clusters, including "trust and source credibility," "parasocial
relationships," "emerging technologies," "marketing strategies,” and
"virtual influencers." Frequently occurring keywords such as influencer
marketing, social media, and brand trust are centrally located in the
conceptual map and act as bridges between other thematic areas. Temporal
analysis of the concepts indicates a transition from traditional interaction-
based approaches to a growing emphasis on technologies such as artificial
intelligence and deep learning. The results of this study not only outline
the transformative landscape of influencer marketing but also highlight
emerging research opportunities in areas such as digital decision-making,
human branding, and Al ethics. This research can serve as a valuable guide
for scholars, brands, and policymakers in developing data-driven, human-
centered, and ethically grounded strategies in digital marketing.

Keywords: Influencer Marketing, Social Media, Consumer Behavior
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Abstract

Social media platforms, as expansive and interactive channels for
disseminating health information, play a pivotal role in promoting media
health literacy and food safety. Media health literacy refers to the ability to
critically analyze, evaluate, and effectively utilize health messages across
both digital and traditional media environments—skills that are crucial in
preventing foodborne illnesses. This study, through a review of theoretical
foundations in health literacy, media literacy, and the influence of social
media, underscores that while social media offers significant opportunities
for enhancing health awareness and modifying dietary behaviors, the
spread of misinformation and users’ insufficient skills pose substantial
challenges. Therefore, the development of educational strategies and
targeted policymaking aimed at improving media health literacy is
essential to optimize the benefits of social media platforms and ensure
public health in an effective manner.

Keywords: Social Media, Health Literacy, Media Literacy, Food Safety,
Public Awareness
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