oaulidianala

Syl

LS TIL ‘JH'IH‘:':J""

auﬁ?iiii 1'_‘]
ABTFE 1% e gl ek




il g (oges by Cuy9ome b ObLI,l pale 0ja> jo <l o sbv e

olebcbbui Gl pivwatd § 055 Glialsi lyime adg )3 iz slas S %
So—igp e (lpl )0 e saseslaly) (it ol (i (bl
Ol gilme gloadn clom! Olbls )l e —wgin bls | aos glag,slés
Oz Co poes sleixl Cod i o 8losali cloixl 4 lo , s sglad >
lalwyole i blijfols w Fu; sogae Llg i Ol sgoclaly
SlugleraSs Slojlu JLiel g agarg Cu poett S qad 9 Geos Jox H e3ginhi
oLdyi (agee Dloss# (gylsi g CoddS (bl (agh oanle Sind

Fyhan heait o ygliott (Sip ) Ll pett Loy aime s oleiz
sl gz 4y slis g 4y Glolid IS &l cow lae plad sl
cslbalie ()l S g5 S5 oS uSate asli_lad ol sloaii g 5 VLo
S 3 55 s 5 a5 g asli—ad (nl ke sl 4T e
Sy 429 7o 4y (Jlo )l DYl e jlore 4y i Lol colo g Bann g
w3 00 iy ya asdllgmsy 5 LS bl o) il a S o anlgse

b aelgs ol g el fad

\

Vo Hle 18 65losis [ pariy Jlo [ oo loin| Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



ipedlgS (o0 0 ylos (5o
= Llojlow 5o Fig—o bLS,l S yehd i
P S LTl 4B ke Ja—o 4y
9 )t bz (SIS 4y (090
[¥lsbls s ol

LS (e (530
Cogpr ploiwl p gl wilw) olgw 736 (o) p
[Y¥] Lo g loo (oo )15 S 3

heslonl e Slslo o e > Soge
ErSSSh p el ekl il oy

Slrl olezg ol Kayd cugs
[Ya]esls

(g Ogras (pdle g (pll e dpw
s (Sl 5l g1yl S (lge Julows
[07] (pasid 95 32 o 0 955095 b diluy

Lojaex] g Sas Jow, ol 3> asbls
lgeds (g0 yxaws 00y el Lo,y wooly > S
eyl G dozme g 1 pliaews
Cagli el 4 oeloin! glaasiul jo o Lin
[V¥] 351 sla syl

03ljlga ozl
D] seloszt Gl )l anwgi 53 (b3 i

(sledis o138 o

1 sbldyl gl
grma)) ¥ azsS i ol 0L (ledsl
Olagi (Ml (Jle (Bjgal dunnge SV S

eleirl Olbls )l pole 095 097000
CYV)YYYYV-AY - oals
<ANTY-AVAYY ol o

(Yl Jlu,|
jsc.daneshpajoohan.ac.ir

L HI
jsc@daneshpajoohan.ac.ir
Faslnameh.ertebatat202 1 @gmail.com

clais ! Gl )l wlil axols aol fad
AOYYD 1 )90 0 ylols

YAA-APYS  Sedg iUl LS

3ol o

s Ognols e (b5el e
Sloj ole 1 gmnn 33 o

99 B ol S iy pw

Sloj gole 14y p 21 o

ol Dlbls )l pole 09,5 1 i

9y Olagh Gl Jle hjgal duge

g 0 20 ol

Sy sme Loyle S0
Ssuler olo e 2SS

o9 B ol S

& ko ailudl 1S

& lal pel pl 2S5
(s Lo jdema 1SS
Aokedla Jeds 5o
hgiald o S

D SLG g padi b
b il oo pe S

‘;

Vo Hle 18 65losis [ pariy Jlo [ oo loin| Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



https://jsc.daneshpajoohan.ac.ir/fa/
mailto:Faslnameh.ertebatat2021@gmail.com

L oylojlo yo 550 bl )l S e85 Sl
iSOV - ML A,k Joo Al g
LUl sl 9 ©)len gl (s 4 (o940 (2SS

L (o (e
uUaLu)‘ ‘551.(‘- Mﬁf 9 o..\...m.:ﬁ.: ‘QS"“JL"M" ml_> (S'AM 6;5&
mehdi.mohseninia@gmail.com

oS
Glizle g 8 sl 5l 518 bl sl Sbojle @lbls )| ooy conle Syo
3o bL3l (sontie o70lr e 465900 5 S5 0%, b ol gy
Iy Ol )l e Jow cpl o3l 5 oo « S-S el (gom oz Jow (wlal 5 Slojles
Sygeo yoaS wils oo DLyl sle ) g &l ool «uils adlhe [l Jols ol
Ol ol el g oo Gloslugys,s Dbl s 3 Wl e ¢ 2l3dlen
<l o slele DMales caile Jeare olul 51 S (69%5euwly wlayl (pl 51 G 12 aS ans o
WSledMbl by 5 a8 b, lsle sy bla ] ils des 5l el 5l (K8
s, blo)l sl e (able 5 So,8 slacglay wd j0 (69,80 Camlus
alol jo las . glad > DI g slesel Laas o Dbli )l sla i)l 5 c0aijlo Ol Jlos
wsiy| Sllllas sy (95— 25) (55 5 B b)) Slidey 9 (sos0ie o7 )l 11
Sl Lulyy ol 5 Jlow o (pae gloop)l5 5 ST o2 Sllllas jluais;
9 T 6L°)‘}€‘ ‘5'>|)L> Q&o‘ (R u.a‘ LS)LU’ slaast .ao)f‘sa LQQLo)‘Lw

ol (L3 )| gl o bl | g loz Joe o slejlo bl 2 gundS elods
S5 L5 Saly e bl 1S 6,8 0pme

VECFYIYO by gl v VECF YN icdl e g b

Vo Hle 18 65losis [ pariy Jlo [ oo loin| Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



aliico oyl g doudlo
3 a8k eitis Sledbl JEsl sl o lnl Bro 00 @lbls )l gyl Slejle slis o
lolosle ails 13 Slusl oMl §  eloxx! o sl (oo pow sloon] s U8
Slbol )| S oS (glaigSay ol oo plomadl 5 Lme LL3 1o, 5l by obvellss lgiea
Slosle goluly 5 dad culs ) o Slee (o cuiaS s cadll Wlg oo Slojluygo
g e,k o callS o5l G lgiea € S5 Slojle bLa I sgpe oyl pl jo all
ol 48l slotag oKl ¢ polre o pie sla Joe
aS el 2Bas ( Slejluyg,e bl alivs o L;..\:.sw 5 e e Sg, 5l (S
coils s glosle Slbls )l Sl lsie b og5 atus LS o« SOYI- ASLs Dby
st sy a5l 8y 513 L gl Ll 00,8 #kae Kl b))l g Oles (ol
S o gal Dlee S plgiear a8 ] Sy plgiear haid 5 1) Ll pspie o)l
L)l )l Bn woszle Gl bl asS (Bpme (o551 ol S0 g o elotz ] Colis
aieils de 5l o aSL s LU 5 bl @ anisls L Glosle jo yisu
EMalas yo IS Jgeol ay ol g Kid )3 9 (60,8 slacgles 4y axg5 ¢ bl ol Tog5
@ 25 Sladl )3 55 (e anidS gleass I (bLIl gleay ks anwgs S92 L
S 35 o3 el o il el 4 435 T ¢ Slojle Dlbls )l S g gLl slul
slacs it 3l e U oodd caw ply Jll SOl sl 0
zoloz ;0 059 098 a8 5 oaol IS e (o Lol L35)) 5 (69,800 (i lidlg,
el (65970 Loy L5 (55l og 5 Failinadly Jolos
ostie 37l B Sl 0T (5 (el 950 5 Sys85 (BIS L ol gy o) 0ol 5|
by ol slagios s ol 5 035 (Silucsest 5 Syl |y SIS IS 4o antall|
AR

failoads JoSas Jee ¢ (g ka0 olul ax 51 50 Jlojle olbls )l e

5 olelss ol (53 B0 ol (GBS IS o olyion €55z o

0,5 5130 Wgm (S slagss)]

! Shockley-Zalabak

?

Vo Hle 18 65losis [ pariy Jlo [ oo loin| Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



5 L)l SedS s b i sl 2ol a2 ooz lr nl a0 0
Sl Slgnty BB Sl slaglesles

S dagl gyl Julow 5 SOV (ulS (slaay Jlas golisil 550 o 5l ol alli
iy (b sl ol U 3jsl 0 ol oansl 1o (6515 Jue as0 sl (Slenie
g w3 ol Shejle slalase 1o bjgel OB § o lalpl ¢ Slose
Lol y90 9 40 (Sl
Jlos Gl 1y $950s5 slon ,Sug, bt o5l pay oy ¢ Slojle Slbls )l o5e> 4o
oy JE Jao (2 i (510 a5, 31 o, el ool (33,9 oLl oozl
@Ol 9,59, 9 dee Coled S S phesle Slaa i B a8 S 09 5 (il
5o az gl bl losls j1,8 axg5 0,50 1) Slojle Olbls )l 5l glacs & o o culo pla
sl 35 pate Sz 2 olste 5 Olejen WS owile Jphio laa i ol 1 (s ko
55559y ol (S sl b)) 5 (bli)l o lee (0,805 Camslus (bl )l il
S LS Sy L on2al) e Sas oSy 3 lyios |y sl 5 seiazr
sl €SOV
oSl Ul canlp lsisay L & 1, € Glojlw @lbli b wss LS L5 SV
bLijl codss ol Sl S e iy Gladl 5 (DT by S So plyen
ool 25 405 gz o Jab Jols ol oy o
Y bl l il )
b3yl anld p oSl Guiled 5 sl daaylai ¢ ool 51058 (T (e 4 (LI sl
Wl G531 s 2l s osm o bl glacSins 5l clin als als ol ol o Ll
2 SV Cl (roz (S el S 5 Slojle (com) S 9 (oo slajlSLe
Sty Dbl (las oo (il b (2 w515 Gl cnl o 45 Sl ]
b asS oo SS ol 3l 4y pazmen il Cpl ol Boouw!l b )85L0G ¢ o wilgs oo
555 dolas ) g 03,8 Julos 2 1, Uy (losSIl g anledbl ol > sy gl sl
DS Jee SailalST

! Communication Knowledge

o

Vo Hle 18 65losis [ pariy Jlo [ oo loin| Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



'(59 80t ol ¥
WOloles Sy SUlg a4 aS cal bls | s3bsly, aa o bli )l a1 L cowlus
Al slagiagsy o paie il o) o8l Koo elotal b (Sin b sloase) 5 bl
ol e SV ansl 42855 1,5 055 350 55 Sl (g i 50 o529 b3l
G5 50 Sl (See Bl 335 alyie Sl ST g Slbls )l ol cnl e
USRI =B g X L YE Y IO T SV SLIVUNE, IWE U G PNPPN L N D] DV DWW] IRV
L0890 p haer blal ol Sl e y8 el
T bl sl ke ¥
o Ll il Jolad (slpr yadycn e 5 Goigel BB slaceebl s gz le 0l o o e
Dpdai s lo

Jled ols e @

odijlw oo 5,955L @

Slojle ity

Sladr Cope g pla b @

oSl g 2yl5 Capae
izl S 5 A (s apogs Laplojle 4 s los s iytisel 2 AST L S5
el L 15 caims dnwgs aio )izl &gt 1 1) (bLs )l ey Glac s o paass
> 5 DS RelS (Bl Gl (s S e 50 olST 4 i il e AbLS )
3 (Sl §9, Sl 2
" byl @5 g syl
Soo S USE 4 a8 Sl Slejle 5 69,8 laghl (Sl Jae o 0oz yae
wdlas 5l odaw ax o Olbly |l aS aiuS oo s bl pl aiS 0SS bLS )|
8,5 0050L ( SOV oSS o L0 8 IS cdlae g s pdiadgine oleel (ilaie pl 2
Sigds goleiel o jgp 4 i Wl oo (Bige (bLS)l sla sl j3 (o o IS as
O3l g plle bl as casl jsb cnl o gl oosd aeed b (o250 00 Oleiy Sbojles

! Interpersonal Sensitivity
2 Communication Skills
3 Communication Values and Ethics

9

Vo Hle 18 65losis [ pariy Jlo [ oo loin| Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



L oS plpbols b (Ko panr glohoxe 0 ohiot wand Sen IS 4 pl3d]
ilaxlge oopory (SMS sla il

w2 b adldo slezr ool Wgw

alneyl le Jolss ST aSly s bnailse ol S5 oS5 Joe s (S
5 St Sbli)l a4 e (60 80m Semlem e Vb Gl mils (e ol
@ Sl (Soe b))l & sl e (LS Sl 00 o Sl 0sd s 97 ]S
@lagldaplejle ;o (bl Glacseu (5 5o (nlplo aslrin « (bL3 )| (5 S e
Sz cnl Saalon 9,8 (riizren L 05)10595 0 seme Loz (ol G 3l 1 &S e
S slmy) 6,5 s cmse SLSle o 1 alsi WlgE o i

295 Olusl jo S5 Juo ol

Goonie sloap, i 5l 6 ,uFo e b aidS laans Jsb 4o o lojle olbls,l adlia
larsls 35 505 lajlo o (bls)| 2S5l el san 2 S o o5 sl 435 D5
Jolr 4 s ((VA00) TpleSnl 5 gl g ez 0y a4 g alex
(V20 (&YE» Kog09) €l slaptuna? a5l 5 (VA0A) Vriogn )52 « el
2 ol soday s )0 eyl (l 00,58 3,5 5 Caenl 8929 L 0,5 0 LA
G ler sl ls l o sl bLs Tl el am 90 b S 4 Baes
P Al sl oz (B0 (IS g 5,13, (ible ((SSLL slaailie plosl b SV
9500 et 4 baglejle ;o LSl alies 4y Wgmea 5 ol

Dl )5 095 Sl 5 pladlyg anl B p ) 095 ol 55505 852 0y 4l
o alE ez slayl e s ay ) Sledl osliislsy 5o a8 Jow ol amdse ), (63,805
L3, aS ams oo ylid g aiS oo (Bymo |, €olETL (pod § €68 0> &yl o &IK]
Slr wazlr ol 4z 51 cl (S0 5 093 5l (T Gl 5 codlad piline i5e
(sbojle sl bl Jdos 5 Ll wjlo 0 )5 lesle jo 60,8050 lrakl, Jlo
el OB ol sla )l 9 &)ad il pealids

wloas 1) (Gludl Jolas (2l 518, Jpol Gl p (oloizl Jobs ks 500 g9
Wi ol il plaig co (0,08 b sleiel iglos «Dledlbl aiile) aslie aiwgals

! Luft & Ingham
2 Homans
3 Bertalanffy

\

Vo Hle 18 65losis [ pariy Jlo [ oo loin| Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



Om Joles sloo S S50 (sl g 9jlu e ez DMl Jlod jo I Camiie 5 BI0L
G S 5 el ALK Boes T 5,505, (Jb ol b ol awie ol 5 LSS
S e azr gy WLl s 25y, L dble sbeayY

Obesles a2 SlaLIS IS oSS i (sogos L5 B 55 0594 L Slapcs o L
Jold ;o 0s5 Lases L aS 05 oo 8l Ly g 005 pionns SO lojles 0SSl 5o )l
29SS o0 &8 > plesle 3 )3 093 Ol wiles (DMl g baply Canl el
5 Sledbl Jbslo Joloo gl oy cal 42,8 6,38 51 T sl 5 6,500 oli
313 5895 a8 (69 80mm 9 (69,8 ok Jlod ) Lol sl o LLS I (go; (slagSl
Sl gl el axslsy 513 (o (358 slal 3l b SV sz )lr s iz 50
Ao 516 WS (oo (I iS55 p08 (IS sl Ll b (99 800 Joled el 5y i as']
S0 AL i b o ls] addas € iloy gl Joe 50 a8 oS5 e sl ap € Slul op
olgm oUley aSl s Slmd (iiSTs lps €imnlus? (s )lowin 5 508 51 golil
6, G SuSs Laad €l ! (Kin 3 sl g baslis o)l 5l slais;
9 el odizmy lacalse ;o bolpl wiedan (6,50 Cud )b asly s g )llg
39800 033 SMelsS 0uid iz (ad lgiedy Al (B (55 (lyieds 45 €55,
o Sl )l Dlblsy| (b550] i ;0 o594 Joo (nl p3l Stmghy Slasl o
U P RS L DR PSR O IO o D PR P [ S SOV I
3 5 stz aylo s 350 5 02 B350 (5 (2585 S e A 50 pla g
S el ol SV Joo sl 51 (S ales po e (515 Sl lgie 4 92> (0
oIl 5 olg o iges sl 3jbuon @l B 1y olal 51 S 52 (s 6y Ao B
Jelo 5 (Bl e (o)l 59 B Sl glagygasl o Slojlos (il (romi
9 pateiie v b lejle So (B3| Eob gl B 285 0 0 (slad > slagty)l
25 5l a8 65970508 gl S rezr wiile pladazin &5 (Il (Sin b slad o
SLISI5 5 gmacs & By oo s, el 00iSEl agles alsd s S slacs las
Clis 5l 1 asST L GOV Gz o il (sgame 5 Slosle SlbLs )l 0js> 4o
et sl 5l Bro 0l sl b sms o ) (el (nl Slnl SKiagi 405l s
€ gyl sl e 4 Jos onl GR0s Slear 35l (cagr soshe S4T30

! Adaptable Framework

A

Vo Hle 18 65losis [ pariy Jlo [ oo loin| Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



slaglols slp (oo atnls laoe (b Slae Wlgion g 00 (55l oo ZuliE
55 55 Sl

43 5l iy 457355 0 )8 QL I sl o SV oz la 5 il pan ks e
eohe Slojle Slbls)l 039 5o solinl 5 6 s slaploll B 3 sods 124
Cugd g b ;08 e p o 5o g, ol Wbl TS slacaw G 5 wios
Gl sl g Sl slacglis o Syl Sam s 25 5 ST b 30 SOV . ls oSS
Gly i gl Jow s (o o)l Bl «aill 5ol Slbls ) b ,e 4 wdlelss o
2ol o Wl oo 5 Cplojle Cumlor 55 (ol 6l 4k (plosl & Shoe Jlos
Slool 33 (69 34 parmin sl SV oz )lr &5 S5 (lgioe i (al e 50
Sl b 5 Ginils B (oSS sl Jas B aSTy> 1ol Slejle Slbls)|
lrodsy 5l (s Foseam ladelon b ojluoe j0B 1, Kingsy 050, (nl )0 altus &
S sl olie cog slajls 5 Sl slaay Ll bl | s 5 as a3l,] Slojle
5 o3 S3Pnal sLe @ Wlgioe Slnl slagiegn j3 Joe cnl 5l eslaal o)l
ke, b (s poe 6 sleprenal CotnS ol )|

PRE D925l G pnd' 9 Sl

Slojl ©dl 3 SV gamylez ©o2)le 6 Julo

o)l s Ol il (Gl (GandS slal 5 55 563 b SOV 4l oz ozl
sl )0 ohgas 4 was oo a1l Slojle Slbls )l divse 4 Yoz 5 2l 2
ol el Job B 5 60,5 o) Slejle sla,bisle aisle o Kiw 3uc> 5 ooumns
05T ol sl (losnny Blsreas |y b3 el b (8 Byo (sla5,S0g, 5 jgae b Joro
oMbl B aums JUisl B o ply 05,8 5 oaiin b o] ,o a5 WS oo iy w5 255,
g JalsS 4 pille g j97mes b ((Kinjh (sMine) 0 & sites (JIKALS oSy atens
330 oo (g 5lwline

Bl b5 5 s celgd da izl 50 4y b bl Gl (i wlenss o
25 e Jebsi 55 52 49955 6l p3¥ byt sastie (BT ol ool ol 550
Soleal 5 (bl Sl (6 S JSb 4 (il (nl 098 998 o0 Dgaine Glosle
Sgbiee ie o ble

q

Vo Hle 18 65losis [ pariy Jlo [ oo loin| Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



S50 51y 3,8 cud b saima ) lis el Joke pgs s a5 (b3 1) €68 3 Salusd
39 Sl cpl ol Sladl OMalas jo uxBge 5 (Sommi (able ( o 3 slacglas
2Ol il Jul slas,l g o)l pals o

Dyl mal 3 1) ol g el Joe 3o el qpgm am & b3 slacs o
090 4y altans Jo g S50 (655 90uiT (0310 9,95 5L (JUd (ol isS Jul o Lo (0
s bl

3929 G |y 10ams go UKD 1y STy Joo b i ez am Clagh P wioles 5o
cdlae o eloizl oy g SIS |l Sgm s ol 4 dx g5 g oalicin] 00iiS Gy 56
Gz oo 1) Lo g gamme 58 ¢ Jow ol - S o Cagi | (63,805 olesiel g ¢ Slojle
GleMb! by g wjyud jls b e bl 3L gy 1 DL 1 gidls. ()

LL5, 5 oz szl 5l aidge cpuidn Ll asls ¥+ VF) SOV ISLe oy ks o
Pyl slopllss 5 Slas 0l Grae (AT plsieas | an cnl g5 sl Slosls 5o
ORI s Gl S e e (BLS Gl i 5 g e slecS (Slosle (L
Slosle slas ;o bls )| 25 @565 0 ] (e a5 ol sostie (slin) i b3
DS B xS e b 25 b o yne 5o

o sobezel o g basT )3 LSS woledbl sl Jlis! o Smloal 4 oie il 2ils ol
(B a0 ()05 @98 (oS 5l a8 SUS)I 0gdon (Slles 5 (Lo olaw
S8 anls jo Cdél s e (55lhpronal o s g (i o o> Sbj sleas
4 Coxdy pl S oo Jol gl b BB pE g coy e PS5 4 L WS e
oate bl oo Slosle Zakaw Gl « STol alold» L « Dbl )|l SIS (6,5 IS
Slole sla,tisl o ol bLs ) Tl o 4 o,Lal sl 5T 51 SV oS
OF Y FSOYIy —  ISLa)aus oo oolanul

\~

Vo Hls 18 65losis [ pariy Jlo [ oo loin ! Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



9 ST Sl Sl s 61,6 b 18 gyl (Bl mils aS el () e 4SS
o0l onl ol Slojl lame 5l golams] o g s,z aiedan (bjgel aiejls
WSl b > Jloged Judos lojlu jo LIl bLs | slacSias b olis] Jolis 0ilgs oo
carsl Galizes Zalaw [0 &ja8 ot g comy e gloaSll S o

3 M8 > arwg gleaslyy 5l S Wb mils pl dswgd (SOl olpriag wlul
JEsl b o Jas gl )| asas Sladl (595 39,9 laasld o ohgar il baylesle
ewgodo Ul 5l oo (6 M Glo jus diey (pl j0 a5 ooyl sles ol oSS 51 B
o0 3 (S yoS ol 53 2o a9 edlaziel o381 (ol alS  Sledbl cudlad e
5 yeacdlay (Blad e a8 Lele o8 a5 ol ] Kie 3 il o ol jo g o
L) oo SerSees a wlgioe (b3l (Bl Cusls sl patd Lulg; p (e
S Sble S Slesles slaasl o LSS oS lie iyl g Slejle

o e 18 50 Sl Jolas yLoo 160 8y ol ¥

d,e:;u LS‘f. @L} d.aJ}o 90 «dbjéd'.‘!'.’ Q.:....JLM}» ‘&Ylj LS‘Ulf)LQ-? u?)b 59
@ oSk (5,500 Heam 5l BT slineds Bro &5 ailie opl Cenlapylojle o yi5e bL3)|
(s )3 (60,8 Slaglay 4 Cond sl J1iSly g pl il Sy 0 0,8 Gaee ollg
Lol as cal job cpl (Yo VE) SOV o lo o Lol blajl ol 3 jo siadge g able
NYRCSSR NIERE I ICR JEE T RICH U IOUIGETE TN
ool slo s o aSh il sos Line 5l el 5o B0 baply 15 sanl oS
(Fe Y NF Y - IS wed o iS50, Kn)8 g

5 sebeiz] Colpealids o, slo sl 50 cov Sada a5 ol S yd il o
e s ..\.al.ad Ql..\.;_?ﬁo ‘5....0.@‘ SO,8 0y Sl ol Hemad s sla s
‘QLQ‘;'& ;';l..;'a)l;.'; K¢ oW ‘6)&-"-“ 9 k5]..\.4.@ O J)LM s ) ‘Q|ﬁ| KVHONS 1;@:?
HEP 2 A5 B slaie) iz j0 s able lag liTalold ¢ es slacglal
(i Soglas 28 Foasol L able sloailis 5l cdag (oM e slaailis 4
wlopw (2005 (SBbgd b Bgels (o)l (65 JSB a4 Wl oo (Slojlo b (e (o093
by cleix

5leS 51, QT (69,8 5 Sl 0 SUYI

R

Vo Hls 18 65losis [ pariy Jlo [ oo loin ! Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



CliaBge S,o» @

Tlacglss cslor o

@ e oy @
Ll b ol Copie alojlo Sl b agzlys 1o okt (Fhs ool s
JRCCTISPRRTIN IR EJPC i JRVAPRIEN FU g T gL gL SEURRVE 1 - IRV USNTCON IO
S b g omlanl 92510t STy b Ygans (L3 slaglom b agzlys 5
g plya! (Blasil b YU coslas glylo ol 31 a5 Jl> o oo oo lid 095 31 Dol 3
EY-FF XV F Y - ISLa) s oo ols o)y o
olis Sllllas Jle sl S o 9l 1) oo ol j Slojle owlisoly, Sliiss
sl BT 5 Josa ol olul 5 (S a5 Y Swa Siga slyls ol 8l a5 aes o
03 yinS Li slacglis g 6,15 )Lad VU (6 oS ol s o a5 Slojls (5Lad Lo 03l
Slo,ls e, 5l aS WS oo Jee bli)l il G laieds (60 805 Sl (o]
rad oo i)l ) (Slojlo sl g (Jid Sl mhaw g 03,5 (6 Sty (Shale B
5 el pealede Cole) cauitons é b eye Sllasdle b WL cosles ol el 5o
Ailgs oo Cowlus D90« olad oz 0 .l 00,55 0,5 1,550 L8, 51 leay o jUa]
309 blaie slexel ol g qmoro 5,55 50 <l 0 pas w0l glacldls p caw
Ol (Sl (e sl 0250 (53 B 0m Sl L Lo o slacs Lo (o350l <5 ]
sl pUISH (G902 (e2Fuim QLS 5 oo
Gk 5 Wls e o bl slaadlpe ;Koo wiiled i ol 45 0S5 e sl Y
O sl aibe pla il Sl esliiul oed CushS et (S0l 5 9,955k (o3
SogSus (5lad sbml 5 ((oo)ls5 lacumdye Jolod o Joaon o yod )3 YFe 30550
e Sl ol 6l 6l gl ol b, Sal, alax ) wmslad ey g sk
592 Sl S (Plite plyiol 5 6 pdugldl p (S Slojle S 3 ol (rizeen
(B0 X VS - ISL8) sl o ol Gl 1l 0,

! Situational Awareness
2 Recognition of Diversity
3 Appropriateresponsiveness

VY

Vo Hls 18 65losis [ pariy Jlo [ oo loin ! Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



Al Fge blo)l @i byd ksa 09,80m Sumles &5 CiS (g e ol o
odijbe (215 S pae g S Joo0 (6 (25 Slape (6 T USCE (sl sl A
e Ol e byl O len b (23l 51 Gliee e (O g ol oo glaglejls o
ceasle walgzs 1y Slejle Ol jo jlaly Lo )3l

olojle 3 i il (S G T 51 bli )l sl . ¥

Trae Joe (255 5 pam dm Glyear (Sl 6l ez ly 5o (LS slac s
Wil Sbejle bl | Slbra- STl o «ccilusy o S5lis aw « il (51040 o
Sl (390 SOV st Sl (HBlg Jolss g )13 )0 99 (nl (e e €O g
aalyss e Jlojler yum ;o Hhe ,ld, 4 0 Sl SThel g (5l AT bl
(FF YT SOV - SLas

Sl )eor 5 aly Glao o mhe 5o 50 Gy ) Sl (bl Glad ke
Oy Ol 299,553k (LB (3l 855 Jold sy o oo 10,57 (Gl €8 iy
Joe jo Ll ool jalbay Lo lee cnl aiied a0 0l o e 5 5 Sy oo
Ol «Jled ols iy el jsboas SV aillejles jo el coaS 384l
i dolail 5l (65l 0 035 o 05T ()15 sladaame yiin 50 iie S5l
55503 ik Ji5e (polossS aSST o rag o i8S oLl (Bl (polo 355 L B0
FA TN FSV - (ISl Jlie Bk ply (dlate 6750 9 il (Joon
051 (2l Sy pe (S5 )l dlies > (9zmen (plaD Lo (Faid i mhaw o
ol SV Neb e ik Slosle (55 uly) 5 wble gLl Dl Joges ¢S50
PV QU Lol asly cray (s b SLST Ll & F5e (lee) a5 canl sl
- B)aer giloline anTd )0 S0 09,5 15,0 5 edezm lagTecdS cuylaa
VY ¥V FSHY

Sl elazel Jlazl jo (2l 285 (b)) sloo e o Slojle (ulidsly, Sl
bl sloSiew o5 ol (Sl Sim B 50 0 o Ll S Co e g (oo plonnd
P o1 0,553k 57 (Dl Sl s oldlas g jlopleyl eriins yof ]
el ) 08 e Sl o 9,555k 51 L Slal e 5k 0pdse Gl
a5 oS oo L2l (et 5 ablS 58 IS8 1) T L (lly,y o jleadas 5l 1SS
ol 5> Wlgiiee Dgldd (g 5 Blad il 9,555k Gijgel 05 se olezel g cge

b ade Hlews i)

Yy

Vo Hls 18 65losis [ pariy Jlo [ oo loin ! Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



5 Csmared S 4 atuly bl ol 45 oS o 0ST uizmen SOV,
190 LS ples (gl axly slaseus olgi cod opl plo aiiws « o ,d sl oo
(ol hlizes (sl 1 5 zshams (gl € ond (o5 )lb (L3900 Glaaslyy ()b oS
VY Y VFSY) = ISL) sl (golS sladoss 51 S0

()38 3 505 i il el Lo 9z oy L Ysane a5 Jlnl slaglejlu 5
SLS)lee silwansly wilazlse Lilgs p Luly; conSlo 5 0955k 0 colpo poe
037 @B ke ;5 393 45 Sl anl lugSl (6 508 5 (Kio 8 i wiejls bLS)
wdls bl @S5 ear Ll 5 (215 b alle e agzlye lpds (655 90dS Lo ok
g1 didles 395 v, € bl | (6T 0l oI sl 4 o8 il

ST (b)) slacloe Sl 65255k (g, Olsreas o (2505 izmen S
5y555b &7 lalumdae (gilwani? sile oleogd 5l eolatul e pl 4o S o
og,T )0 o8 e 5o xdly slagSiiS Llo 33ge L3 glaJoro oomlie wdygussd
VD YV FSY = SIS SaS ol gl ross s lgi oo e85l
Wbl gl 5l eanls asl ol Ll s & bli)l ol wulys o
a0l 2yl (55 Lt o e g il ime 5955k e Julas LT o a5 (glaplojls
g e lapl o ply o Seglie 5 SN 5550 40 Slpeds (Bl oud

oloilw 5o Jolsd ([Kop 3 9 (SIS i 1 LI gla ol

5 S sl S plgreds € sl sla )P oSVl ASLE Sl 45 ez Joa 50
a5 w0 (e L)L ioaz sl (rl 50 098 s gike Glesle p3 Sladl Ll (line
Ol b Jelss ol Jgol 42 5 msgete olofz o 4 @S0 515 b3 >
a8 WS o Laeiie 5 Sl (b3l sl )l 4y ciduline (sl i ol oS oo Cale,
> 5 o5l o I (6l 4l s (63,515 Joe b (S5 2 lgn o B0 L)l
YA Y NF Y - SLoyew] soee

a7 6 e o Kb 5l sanln plejle o 50 (b5l slagh)l 45 o ls 25T S
aile) zu po sl Sae o 431yl sl LI eloiz] (slogSl g (6 ) S ¢ Slo L
5 azl G0 & jleds sl (o)) 5l e gl o Uanl asle) o b (SIS giiin

! Customized Communication Training
2 Role Playing

V¥

Vo Hls 18 65losis [ pariy Jlo [ oo loin ! Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



stebive slime LS5 Slajle o Lolyll gt o il BN L Gl ceils e ylojlo
VR YV FSly - ISLas I
Bl ool Glal St i, o eyl SNl
i Slesls b Slbls )l Lol 15151 Joed 5 s iyl st
35 80 R0m Samlas (Fo g 4l S les (Jael (nl e &5 Sl wiae
dngi S5 Joe 3 05y Geed Sl aiS o0 by G € (BLIT ) (s
= LDl et g Slojle aSl 608 gan hid & (bl slags)]
(Ao ¥V ESYI
Gl Sz il cov Ll bapleils o bls,l laisy,l olpl (Sind il o
Sly Mad oy 21 g (oo Lalg; G (K90 3529 9 «j05 Sl pealds (Bye
JOUCR P EIRTA BN -V X SRRV e JSTPRNJER Y T
S5 ol orl 008 (Al saiSaags b (BIS1e cunl (S e Sl ol L o9l
s Bl e S S e pbe e GBLS| S 8 53] slaSinlasl
gl ge (o)l ylzrd Blad 50,055k b gl Baao g coblad ol Semlas
S (58 IS 4 plajlr o 5 e sl i) s S (sl Lol ol
aS auils ced (£8g LS, ol oo € 2805 (Lo LB g K ipoje (goloie] P K gS
50 sz Dhilee | )18, 4 g WS (0 B985 |y BLS)I eg 4 (laslesle
salgs et b ail Salaslors (adline lag| (bla)l [L8, o )0 5 Wigd oo (o55)]
AAY YN FSOYL - IS L)y
leisas e oo g3 1) € gome )] GLetiS» wiedan &0ty a5 plalejl ¢ Jlis 5
o3l Sl § B (dlos 59 el aSly S oo wal B el sl (65 penl (sLAS
1y Slosles oLy SOV sl (G0lS Sl (625 GEE e (2] 5o ipge YU 5,
22 G ol (LSl B3, oS L Gl s iy oo € B3 )l slo 5] (oo o
- GBS e Jiie (LS 4 1) plojle 25 S iur wslaslion 5 ails
(Y XV FlS
Tl Vo oleladl aiels lesle jo (blayl b bl (o 5lwanolys o Jes Hlais )
Oliisd 9 GLSI eSjLae b glojl (bl yeico (g )

! ManipulativeCommunication

I

Vo Hls 18 65losis [ pariy Jlo [ oo loin ! Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



ST g g latl ad (oS Blad aiw) o olp e bawei 53lweXl

lgds

3 fbee slaasls Byo 4 o (bLI,I sgh))l bus » 635 b))
S

slasluibinl b lag] Gadai g (o855 slacglis o)by0 (aand cyws L}")&‘J
(S sl >

(6 slasjsliws JLS o (L))l b, L8, 4 (aolok

0

AL s plle blo )l ol jledisey lad o bl )l la ;) a5 8 1.8 o et SOV
S 0gm,8 JualS g 3l wleo] Cugdr lojle sloaml il g3l laly Jule
OIS 5l G )l a9 pdyfes gy slagt)l &S alaplejle aitus 55 ad

Sloslw Gbls,l slagle jo (Ao uilil

5 e 0t sy 55 Bl el SlLLS| e o ST} smt ez Jao il
Bro & Slojle bLs,liJoe cnl o uled o )5 Lo 5o Shadl Melss 51 Spmacie
aS col 5l g Dylgee «STol e lils 5l oaaien o sail B aslh (g lpl b 8 paaS
...bl)‘SA g_)ﬁl&...o @Lbb}l} I VESIN @‘3) 9 6)L._‘>L..u sé&ﬁ 6Lbu3[.a o
145w eols plas € Slesle wlbls )l Sl GLS sl e ol jo
SloaSiil pgd 5 o i e Ll (Sledbl b > Judow 5L s lareas LIl pls e
bty el Sjgel 50 cind ¢ ol glaglejls )0 S so Joe (coms ed 5 (o,

Srdie) m4d 5 (Joed (o ,le5 o e [ polas Jele (60 18y o lins
dole ‘SA.)‘]A‘LLMA.LM} 9 ‘;@9 6@&@)3 ) o).aﬁd.a S Q”‘ w‘ ‘BLJ QSCLQ"}‘

...\.wla LSA'", ral.‘?h.m‘ 9 6‘43)9 Ja.a‘j) wa..s o..\....su.....u ..\;‘5.:‘5‘0 ‘Q‘f‘
A ool pl Hladd Wed co yidu il Jeles jo ad i g 4l b bl

.&asojlﬁjgbwdl)@vws)s@%

! Fundamentals of Organizational Communication

\id

Vo Hls 18 65losis [ pariy Jlo [ oo loin ! Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



b a4 o ol aies bls)l Sisd g US| sl (bl ooyl o
& il s sl sl e 5 L 31 )6 olajl a5 jsel e
)1 5l €og LD (ctwz 0)byo (o8 Bl 29
oS Slojle S o Joo 1S Jolss 5 (oot S04 aSL ailSlox & an ez o)
SlbLs )l s )l Sim 3 Cawlas b opbe, slaiy,l Ll o)l oS &)l 0 s
lad Ll was oo Sl bls,l uils Las a5 Slojle b 0gd oo SWS,18 5 (5050
2 el gy (S3jk 5l el ilegSl g 0oy sl 0
5o an oz ol (Kenloal ) ay; el ol ) sla 2l ol (sl i, 5o
Sy S50 el Colas Jdo @ Lol oyl SIS 28 Sledlbl aST guie, IS Jlie sl
W Ll ojls oYL (gy95mm Dyles a5 G pae b @)las 093 pos cwes Ol Ul )
J575 5 85500 (bl sl el (6 s «SOVT 0,805, a8 2Bl 50 g5 oo e Jdos ool b
gle g slapllas 2Lk sl sl Wlgee Joao onl Slojle olbls)| (s 2
Slojlw gyl (b g2 5 (bls)lo Shee b)) (s ) slanS (gas (Sl
Seod S s €S LS Sy (5,155 ozl 2 4655 b ad (30 il o
@)l € gloslu 5o L, papae s 5 Sy Gl 2l oSl € glosle Slbls )|
(bl slaiyl 5 Oyl b (zls p aST L SOV S e Joe g
Sl 4y Slojle lbls )| Jdow )0 oSS 5 diw 0,5y, slo gwlS 4 Sl
P90
@ Glojed 4z gl e L ¢ glojle Slbls )l 5l 550 Sy aS oy lis g,k Ll
s () 255,] 5 (D)) 6,8, d(Camwlur) able (il 5lis slaailge
Kooy Sl cdl S ashy o Sledlbl slgs S Byo a3 1) ol (5,5 ol el
lBan o8 g Il e (bl Ty aS s e
g y9omes a8 (( Sd s sy Saiory s gladl Ol a5 )l (S 3 cdl o
Sl pdison oo w37)lr o plsieas &5 0yl 1) o )b S Joe il Bl
5 s 0,5 18 sslatul 0550 laylejle bLs ) slaplas 2ol 5 bl (o)l

\\%

Vo Hls 18 65losis [ pariy Jlo [ oo loin ! Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



Skl 2BTogs 05 5 el jo BT (528,50000 o slas o el
gyl ) (el @ plgiee Joo nl 950 50 &5 Cl Gl slaglejlo ml) slagile
el
ooy | wligizg gy Bolguiny
Slaaliinn 098 oo Sty Sy Joo Gl p ioduw Hlpl (Sl @
B | i 5 gebans ol b 85 oot el § g oo a8 Loz ol L o it
35 bl o5 ©ygen ) bagleile 5
g gaglole 3 o8 Sldllae g2l i Faudad Sl slongsy o
blid 5 embe wszlr s Gseil Gln (Rl sopax (S5
Ol olS 5o (Samyd g gl slaglis
Bl Comli 35 A8 (o) 5 & (2o gy BAMGe o bLI )| Julni @
5 e bL3| (il o 1, & lee b il 3l asilgs oo (DS (slagnl L
S bass b
S b e alaly o i PLE ) S ke I SlojleSn b aslllae @
2 oSl Lalg) 5o Sdlas 5 pl ot wleiel (92 (plagts)) (o Oliee 5 Slojbo
SOVl o bl
s239a] sloey93 5 ool )15 >k i S¥Ty Joo bl 31 (ijgel (3 ya0ly @
Sl 5 (69 8 0rr Cupmsla Zas oo (b390] 32 (e (LSS 5 ke (s
D ey (bS]
oo g )l sl p 2ol
S5 Ja 5l asilyige Sl gl e ilojle (bS5l Sinys ) @
S ool 593 lajles L, Kim 3 cind 5 b bl Lo ol
b o G55l il s 4 arg bor BN 059550 sl ()b @
O9h o0 dpogi d¥ghne g Blid o ime 3)555L (sl (o lBpi
2 bro S e gl i gilul gl G3gel pllis )0 03 Soylee iliS @
et Gleea Slre Sise 5 (bl slod e annsi (8 sl les
cal Sl laplejle )5 (69,3 axwgs slaasl

A

Vo Hls 18 65losis [ pariy Jlo [ oo loin ! Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



S &0
Kol Cil (oS gadlie oz » 4SS L S GalS ey coz,lr

Gl glosles olbls )l galgis 4 jeomeludl o aale (60,59, & 05,0 ¢ «&,lgo»
(Sl ol 1y 095 55 a5 (olbls )l s GlagSl 5l (g b aST by ans o
(sible ( Ll Fahaw fuSee,o L SOV i oo 18 el ol eallds L 8
s 5 lakaoe ;o b3 coddly 5l 5lhg 9 aVaiz G ngal (o)) 5 6583,
S e

(D508 i 5l e S0 aSl (LSl c bl haddas « il gl ezl o
e €O, el lad > Ml o Slul  Stwgn baas ele o S ,8- cloix]
oo Lo (65155 manlin 4 53,5 Jos 53 45 0392 bl (S 5 bl Jos o ,SiLis
ol 3 51 5 a8 e e |y sl SOl BT sl ot b el 5o
leiee S xSsl Sy )l 4 bLS)

sl il S Ll (63 28]y (25 Wil om szl ol sl 55 (Slejlos San b Slae 5|
el p casd hly, ey g @), bd)ls (Ko Ol o ol pealudes
Olse & Wlg oo pleicdad Gozmen SV oo (g iz 5o 2L S e
5 Jloyl Hlase 5l Le),o Gl olbls b ol S8 ol Kargh g slas! mlie luliss I8
ol g sleel (g3lusl o Jawn (gils plins sl (6 g5l olgie 4 asdy (ply 8L o
5k e eleix ] gl

e Slodke A5 (a3 D3tz ol 6 b b S i
b (olae Sldllas B o Jae cpl GBS ojlep san] oy slaiagh
Gl Ll Cogis 4 wilgs o daglosle jo L3l slas la8 canlw 5 b)gel (slaoygo
2 e SRy Ghan o 5 Sososte S oley ola)ls el (Sl
oy e il slaglesle o bl Goes

el ool (sl 381 L €50 B (sl 23801 B 5 ST ke el o
Syt Wl n 298 iz S Joe 5l 5 e 5 Ll wialys oo a5
olile (Koyd Jemo 4 wdeaily jo g il izl g gladl alo s ey gl y
<ol

V4

Vo Hls 18 65losis [ pariy Jlo [ oo loin ! Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



&L

Goleman, D. (2006). Social Intelligence: The New Science of Human
Relationships. Bantam.

Homans, G. C. (1958). Social behavior as exchange. American Journal of
Sociology, 63(6), 597-606. https://doi.org/10.1086/222355

Luft, J., & Ingham, H. (1955). The Johari window, a graphic model of
interpersonal awareness. In Proceedings of the Western Training
Laboratory in Group Development. Los Angeles: University of
California

Miller, K. (2015). Organizational Communication: Approaches and
Processes (8th ed.). Cengage Learning.

Shockley-Zalabak, P. (2014). Fundamentals of Organizational
Communication: Knowledge, Sensitivity, Skills, Values (8th ed.).
Pearson Education.

von Bertalanffy, L. (1950). An outline of general system theory. British
Journal for the Philosophy of Science, 1(2), 134-165.
https://doi.org/10.1093/bjps/1.2.134

“~

Vo Hls 18 65losis [ pariy Jlo [ oo loin ! Sl ) owlids azols
Sociology of Social Communication Journal (JSC), Spring 2025, Vol.5, No.19



Theoretical Analysis of Effective Communication in
Organizations Based on the Four-Dimensional
Shockley-Zalabak Model:

A Conceptual Perspective on Communication Knowledge,
Sensitivity, Skills, and Values

Mehdi Mohseninia
PhD in Sociology, Author and Communication Sciences Researcher
mehdi.mohseninia(@gmail.com

Abstract

Understanding the complex nature of organizational communication
requires a perspective beyond technical and structural models. This
theoretical and review-based study explicates the conceptual framework of
effective organizational communication grounded in Pamela Shockley-
Zalabak’s four-dimensional model. The model conceptualizes
communication as the result of the interaction of four components:
communication knowledge, interpersonal sensitivity, communication
skills, and communication values, which synergistically enhance intra-
organizational communication effectiveness. The theoretical analysis
reveals that each of these dimensions addresses a neglected facet of
organizational interactions within Iran’s cultural context: communication
knowledge elucidates power structures and information flows;
interpersonal sensitivity facilitates interpreting cultural and emotional
differences; communication skills enable the practical realization of
constructive interactions; and communication values sustain trust and
professional ethics. The article further proposes a conceptual framework
and a mixed-method (qualitative—quantitative) research design for future
studies, laying the groundwork for empirical research and managerial
applications in analyzing and improving organizational human relations.
The theoretical findings of this research enable the development of
measurement instruments and training programs based on communication
intelligence.

Keywords:  Organizational =~ Communication,  Four-Dimensional

Communication Model, Communication Skills, Interpersonal Sensitivity,
Communication Knowledge, Pamela Shockley-Zalabak
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Abstract

This study aims to examine the impact of media literacy on the
strengthening of cultural identity among IRIB employees and to
identify the effect of each dimension of media literacy (cognitive,
aesthetic, emotional, and ethical) on the cultural identity of
employees. The research was conducted using a survey method with
a questionnaire as the data collection tool. The statistical population
consists of approximately 391 administrative employees of the
Islamic Republic of Iran Broadcasting in Tehran (Valiasr Street).
Due to the relatively small population size, a census sampling
method was used, meaning the sample size is equal to the population
size. Pearson correlation test was employed to test the hypotheses.
The results indicated a significant relationship between familiarity
with the cognitive, aesthetic, emotional, and ethical dimensions of
media literacy and the strengthening of cultural identity among IRIB
employees.

Keywords: Media Literacy, Identity, Cultural Identity, Dimensions
of Media Literacy
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Abstract

This study aims to examine the impact of social networks on the formation
of cultural identity among Iranian adolescent girls aged 13 to 18, using a
qualitative case study approach. Purposeful non-probability sampling was
employed, and data were collected through semi-structured interviews with
20 active adolescent social network users. The interview process continued
until theoretical saturation was reached. The findings are presented in four
main categories: modeling after cultural content, conflict between
traditional and modern identity, redefining cultural values, and the role of
media literacy. Eight subcategories emerged: influence of cultural
influencers, imitation of Western lifestyle, preservation of indigenous
identity elements, critical attitude toward cultural content, identity
integration, virtual cultural consumption, dependency on social validation,
and the need for media literacy education. The results indicate that social
networks act as a dual platform, simultaneously promoting global values
and providing an opportunity to reconstruct cultural identity in line with
contemporary conditions. This study highlights the necessity of planning
to enhance media literacy and producing cultural content tailored to
adolescents' needs.

Keywords: Social Networks, Cultural Identity, Adolescent Girls, Media
Literacy, Influencer Impact
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Abstract

In the digital media era, the boundaries between personal and professional
life have become increasingly blurred, compelling individuals to present
their identity in ways that not only reflect their values and beliefs but also
appear trustworthy and appealing to their audience. This study employs
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qualitative content analysis to examine the media, narrative, and
managerial structures within personal branding advertising and identifies
key factors contributing to the success of a personal brand: message
authenticity, appropriate media selection, and dynamic management. The
findings reveal that aligning promotional messages with an individual’s
true personality, using human-centered language, and fostering meaningful
audience engagement play a decisive role in building trust and sustaining
a personal brand. This research aims to provide a scientific and practical
framework for identity-driven advertising, helping individuals strategically
and coherently manage their professional identity.

Keywords: Personal Branding, Media, Content Analysis, Advertising,
Marketing
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Participation in Social Networks to Strengthen Moral Values
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Abstract

The purpose of this research was to examine participation in social
networks in order to strengthen moral values, especially in important
communication environments, including the family. This research is
applied and based on the descriptive correlation method. In this research,
the research method is correlation and the data collection tool is a
questionnaire. In order to examine the reliability of the questionnaire,
Cronbach's alpha coefficient has been calculated. Also, the content validity
of this questionnaire has been approved by relevant professors and 5
experts, including professors in the field of cultural management and
communications, and it had the necessary validity. The statistical
population of this research consists of people aged 18 to 35 who use mobile
social networks. Due to the uncertainty of the size of the statistical
population of the research, the Cochran unlimited volume formula has been
used, which was considered to be 376 people, who were selected through
available sampling. In this research, SPSS software has been used to
perform statistical work. In inferential statistics, in order to examine
participation in social networks in order to strengthen moral values in the
indicators of social trust, mutual respect, sociability and social interaction,
and honesty, intimacy and commitment, regression test was used, and
multiple regression was used to compare the average activity in social
networks, and since the value of F = 53.60 is significant at the a = 0.05
level, the regression of communication values on the factors affecting this
variable was statistically significant, and these factors explain part of the
variance of effective communication values. According to the findings, the
variable of using social networks with the aim of creating a relationship
based on social trust plays the greatest role in explaining the variance of
sustainable communication values.

Keywords: Virtual Social Networks, Family Values, Mutual Trust,
Respect, Sociability, Commitment and Intimacy
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Social Communications
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Abstract

Language, as a fundamental and complex instrument of human
communication, plays an indispensable role in shaping cognitive
frameworks, expanding mental constructs, and fostering social
interactions. This article adopts an analytical and multidimensional
perspective to explore the role of language within social communications,
with a particular focus on its applications in public relations. Interpersonal
communication achieves greater effectiveness when language is
understood not merely as a vehicle for message transmission but as a
meaning-maker and a crucial factor in the construction of social identity.
Through a review of theoretical literature, this study elucidates that
language transcends its communicative function to perform a structural
role in shaping perceptions, attitudes, and human interactions. The findings
highlight that linguistic proficiency, cultural sensitivity, and skills in
message expression and comprehension directly influence the quality of
micro-level communications and the efficacy of public relations practices.
Practical recommendations are proposed to enhance communication
processes in personal and organizational contexts by emphasizing
language education, cultural awareness, and an understanding of the
semantic dimensions of language.

Keywords: Language, Social Communication, Public Relations, Culture,
Social Identity
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