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Abstract

The aim of this study is to examine the role of artificial intelligence (Al) in
cultural, social, and economic domains, and to answer the following
questions: What is artificial intelligence, and what can it do? What is an
algorithm, and how does it solve problems based on programmed
parameters? Indeed, artificial intelligence, with its capacity for rapid
analysis, text generation, image creation, and decision-making, offers
efficient speed. This study also addresses the positive and negative
consequences of Al for cultural, social, and economic structures. Finally,
this article explores the following themes to date: "artificial intelligence,"
"the anthropomorphization of machines," "the digitalization of culture,"
"the transformation of global capitalist economic processes," as well as the
"positive and negative consequences" of artificial intelligence.

Keywords: Artificial Intelligence, Algorithm, Digital Revolution,
Information Technology Revolution, Outsourcing, Globalization,
Disconnection
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